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Introduction
Hello,
If you requested this package, you are probably interested in working with a copywriter who specializes
in fundraising for non-profit and political organizations. No doubt, you are seeking someone who
understands Fundraising Campaigns, Web Content, and Social Media.
Whatever your reason for contacting me, you will want to know some more about me before you hire
me to write for you. If we were sitting face-to-face in your office or chatting on the phone, you would
ask me questions. Let me try to answer a few of those right here . . .

Frequently Asked Questions
Q: What are your qualifications as a copywriter?
As a writer, it is my mission to tell the stories that will inspire and motivate readers to take action in
support of your mission. I talk with people about their organizations and the specific goals that they
have. I use every resource available to research a subject. Then, I take what I have learned and use it to
build narratives that highlight the benefits of what your organization has to offer.

Q: What is your experience in my field?
My interest in working with the non-profit sector goes back to time spent working as a volunteer at
animal shelters and homeless shelters in the Los Angeles area while I was in graduate school. When I
finished my degree, I found that my work and travel schedule left me with little time to volunteer. At
the same time, paying off student loans forced me to be selective about which causes I would support
financially.
It was at this point that I began to appreciate the importance of persuasive writing to an organization’s
ability to fund its work.

Q: What kind of assignments do you handle?
I can handle a full array of fundraising copy. My specialties are letters, emails, and case studies.
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Q: What does it cost to hire you for a project?
For any copywriting assignment, just let me know what you have in mind and I’ll quote you a price. The
attached ‘Schedule of Estimated Investment’ gives typical pricing for a variety of different projects.

Q: How long will it take you to write my copy?
My ideal timeframe to complete a copywriting assignment is 2 to 3 weeks. That gives me time to edit,
revise, and polish until we’re both happy with every detail.
That being said, I understand that sometimes your projects can’t wait that long. If you have a rush job,
please let me know that is the case and indicate the date by which you must receive the copy. Due to
prior commitments, I may not be able to take an urgent assignment. However, if I accept the
assignment, I guarantee that you’ll have the copy on your desk by the deadline.

Q: What happens if we want you to revise the copy?
My goal is to deliver you copy that you will be proud to present to your existing and future donors. I
want you to be satisfied with your investment and excited for the next steps in the process. To that end,
I will happily make revisions based on guidelines you provide. I will do so at no additional charge and
turnaround your requests ASAP. The ‘How I Write’ section of this package provides additional details on
how the revision process typically works.

Q: How do I order from you?
It’s easy to get the process started. Give me a call at (412) 519-5531. You can also email me at
steven@raffwrites.com. Let me know what you’re looking for, and together we can come up with a
solution that will suit your needs.

Regards,

Steven Rafferty

P. S. If you have an immediate need, call me right away at (412) 519-5531 or email me the details at
steven@raffwrites.com. There is no charge to discuss your job or provide an estimate and there is no
obligation to buy. I look forward to hearing from you soon.
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What Others Are Saying About Steven
“He is the guy I want on my team”
I would say first and foremost that Steven’s command of the English language is second to none. I’ve
never seen anyone else read, comprehend, and retain information quite the way he does.
He is also able to explain that information very well, once he has internalized it.
The second thought I have is a little more difficult to describe. Steven just has that intangible awareness
about any given situation. He just gets it, no matter what “it” is. He is the guy I want on my team, when
faced with any random bizarre situation. He has the ability to methodically and logically work his way
through any set of circumstances.
-

Justin Okonski, Steps to Independence

“. . . can hit the rhetorical center . . .”
Steven has the capacity to bring dignity, strength, and conviction . . . and that is a much-needed quality
. . . We need someone who can do that, who can speak truth to power . . . a voice that can hit the rhetorical
center.
-

Arnie Saiki, International Forum on Globalization

“he can . . . tap into universal human-ness”
Steven is really emotionally intelligent . . . pretty mellow, but also really smart. He is a pretty perceptive
dude who kind of just gets it, but who doesn't always need to show everyone how much he gets it. I think
not a lot of people are great at that, and it seems like something that would be super useful for writing,
because he can sort of tap into universal human-ness and convey it well.
-

Maggie Buckles, Attorney at Morrison & Foerster LLP

“. . . articulate and honestly direct . . .”
You are the most articulate and honestly direct person I know . . . I feel it’s definitely your biggest asset.
Honesty and the ability to convey a message is in seriously short supply these days and we need those
who have the ability to articulate themselves, have something to say, and are not afraid to say it. You
have this in spades.
-

Matt Akana, Urban Wildlife Photographer
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“. . . clearly communicate what is on your mind . . . ”
I feel like you are very good at organization of both items and your thoughts. This enables you to clearly
communicate what is on your mind. You have a unique ability to use both the analytical and mechanical
trains of thought.
-

Carlus Call, COO at Integrity Slickline

“. . . willing to work hard. . .”
the two main things . . . are that (1) you are always true to your word. If you say you're going to do
something, you do it. (2) You are willing to work hard and put in the hours to achieve your goals.
-

Mark McCall, Echo Retail

“. . . tackle a project full on . . .”
Steven seems to usually bring a different perspective or point up when discussing a topic. Also, he seems
to tackle a project full on once he’s decided on it.
-

Andy Robinson, Howard Hannah Realty

6

My Clients & Experience
Americana-UK
The UK’s Home for Americana Music

American Writers and Artists, Inc.
America’s Premier Copywriter Training Program

California State University, Northridge
One of the largest comprehensive universities in the State of California and the nation

Camp Confidence
Changing lives for both campers and volunteers

Center for Excellence in Teaching, University of Southern California
Promoting a vibrant culture of teaching and learning

Courier-Express/Tri-County Sunday
Covering the DuBois area of Clearfield, Jefferson, and Elk counties in Pennsylvania

Deep Well Services
Pittsburgh Business Times lists DWS 1st in Energy

Education Unlimited
One of the nation's leading academic summer camps and creative arts camps program providers.

Integrity Slickline Services, LLC
Leading Slickline service provider in the Northeast

7

National Coalition for Dialogue & Deliberation
Network of thousands of innovators in dialogue, deliberation, public engagement and community
problem solving.

Pollard Wireline
Specializing in Wireline Services, Completions, Gas Lift, and Hot Oil Truck Services.

Professional Writer’s Alliance
Professional Association for Direct-Response Industry Writers

Trade & Globalization Justice
A place to discuss, learn about and increase action on trade and globalization

University of Pittsburgh
Ranked #70 among national universities in 2019

University of Southern California
Ranked #21 among national universities in 2018
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Getting to Know Steven Rafferty
Priorities
I felt like a piece of beef jerky! It was after 6:00 p.m. on a scorching July afternoon. I was filthy, sweaty,
dehydrated, and exhausted.
Twelve hours earlier, I had opened my eyes to the sounds of birds chirping. I’d slipped quietly out of my
tent and turned the embers of the previous night’s fire into enough for everyone to cook breakfast on.
Then, while the water in my coffee pot worked toward a boil, I’d struck my tent and packed everything.
The timing was almost perfect. I finished just in time to pour a fresh cup of coffee.
Even at twelve years old, I was a coffee fanatic, and in my mind, ten minutes early was on time.
By the time the Assistant Scoutmaster leading our hike emerged from his tent, my enjoyment of the
pleasant morning had begun to fade.
There had been a long discussion about whether I would even be on this hike. Dan, the man leading the
hike, had insisted that I be there. But the hike was planned to leave Friday evening and not return until
Sunday morning.
Because of a rained-out game earlier in the week, my Little League team was scheduled for a doubleheader on Sunday afternoon. On top of it all, the team’s other catcher was scheduled as the starting
pitcher in the first game. I had to be there . . .
Everything needed to go perfectly for me to get to the game, but even in the best-case scenario, I
would be drained before the umpire shouted “Play Ball”. Now, as 8:00 started sliding towards 8:30 with
peoples’ tents still standing and some people still sleeping, I was feeling the best-case slipping away.
We eventually got under way but, as I had feared, we got to the trailhead behind schedule. All of the
parents and some of the other Leaders in our troop were there waiting for us. My Dad smiled at
everybody and shouted a friendly greeting as we crested the hill. He then helped me get my pack into
the trunk of the car, said quick goodbyes to the others, and excused us so that we could get to the
game.
I was a little bit puzzled, I had figured he would have had something to say about what a tight spot this
had put us in. But instead, we just hopped in the car, turned the music up and got going.
Now, five hours later, I was standing in the shower with the first opportunity to catch my breath and
think. It had pulled it off. I’d finished the whole hike and my team had swept the double-header. As I got
out of the shower, dressed, and headed down stairs, I could smell something cooking on the grill.
When we finally sat down for dinner, my Dad looked at me and said “long day, huh?”. I told him that I
had been surprised when he didn’t say anything at the trailhead earlier. We had gotten through it but it
had all gone just as he’d predicted.
He looked at me and smiled. “Would that have gotten you to your game in time for warmups”?
I just smiled back and shook my head. “No sir, I don’t suppose it would have”.
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When the Going Gets Rough
We were still on the west side of Columbus, OH the first time it happened. It was a Friday afternoon.
Our three-man crew had been working in the area all week and now we were headed back to Pittsburgh
for a weekend off and some R ‘n’ R. Mark was leading the pack in the big hydro-vac truck with Ryan
behind him in the camera van. I was bringing up the rear in the support pickup.
It had been a long week. The temperatures had been high. We’d been working to clear storm sewers
that had been contaminated with run-off from a local plant. Whatever they were letting into the system
ended up smelling like wet dog food by the time it got to where we were working. It hadn’t ended well
either. While jetting out one of the lines, Mark’s hose had gotten hung up and we’d ended up cutting
nearly 400’ feet off of the truck’s reel.
But all that was behind us as we wound our way onto I-70 East. I had the air conditioning on and the
music loud. Things were looking up for us. Then I saw Mark’s truck pull off to the side of the road . . .
First Ryan and then I slid across the white line and onto the shoulder behind Mark. By the time I had
walked up to the cab of Mark’s truck he was already out of the vehicle and talking to the mechanics
back at our shop on his cell phone. Just as I arrived at Mark’s side, I could hear Danny’s Irish accent on
the other end of the cell connection saying “tell ya what Markie, put that Rafferty fella on the phone for
me, would ya?”
“What can I do for ya Danny?” I asked as I took the phone from Mark.
After a quick conversation, we’d agreed that I would do some quick diagnostics and call him back.
When I did, he agreed with my conclusions that it had to be a problem with a sensor in the truck’s
computer system.
“So, are you guys going to have it towed someplace local?”
“Sorry Stevie . . . Ken wants you to try to limp it to the nearest heavy truck garage”.
That was what I had feared. Rather than pay a tow truck, the head mechanic wanted us to work our way
through rush-hour traffic to the other side of Columbus with a truck that could lose all of its power at
any time without any notice. Mark, as the driver and operator of the disabled vehicle was committed.
Ryan, as crew leader, was responsible for finding a garage, making the appointment, and making sure
that Mark got the truck there before getting Mark back to the shop. I was the new guy at the company,
but I had nearly a decade of experience dealing with heavy equipment and challenges like this one.
Ryan looked at me . . .
“There’s no reason for you to stay. If you want to just head straight back to the shop, you can go
ahead.”
I smiled at him.
“We left as a crew. We’ll roll back in as a crew.”
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Now What?
I sat at my desk and pulled up the website, just as I had every payday for the previous eight years. As I
entered the amount that I wanted to pay, I realized that it was more than the ‘pay off amount’ for the
last of my student loans. In my mind, I went back to a moment, eight years earlier, when I had placed a
finished but unedited and undefended copy of my doctoral dissertation on my advisor’s desk.
After thanking him for all he had done for me over the preceding five years, I shook his hand and walked
out of his office, closing the door behind me. I walked out of the building and across campus to where
my ten-year-old Mitsubishi Mirage was waiting for me with all of my earthly belongings inside. I slid out
of my parking spot and into L.A. traffic, found the 101 and set a course due East.
The drive from Southern California to Pennsylvania gave me a lot of time to think about what I had just
done. I had walked away from a Ph.D. in Communication Studies without finishing. Why?
My final conversations with my advisor ran through my head. After five years of working toward a goal,
I was nearly there but I was miserable. And, on top of it all, due to the financial downturn two years
earlier, people starting out in my position were struggling. I had taken out a mountain of student loans
to support myself over the past five years.
“I really think that you should stay one more semester and finish the dissertation,” my advisor had said
to me. “What on earth are you going to do instead”?
I explained that I had come to understand that I had made a mistake; that I had invested a lot of time
and effort in a project that wasn’t going to lead to a happy life and that any more time, effort, or money
spent in that direction was just throwing good after bad. “After all,” I had told him, “I’ve got everything
but the piece of paper . . . and the paper only matters to other people”.
From there, I had returned to Pennsylvania, found work in the oilfield, and set my sights on paying off
the loans in under 10 years. Over time, the oilfield had taken me to Oklahoma, Texas, Alaska, North
Dakota, and ultimately, back to Pennsylvania.
I sat there, with the cursor hovering over the “Send” button on the website.
I thought about the eight years that had flown by me. As I sat there, alone, in my small apartment, I
thought about all of the sacrifices that I had made; not allowing myself the time to play music or the
luxury of driving a nice car, never having the time to devote to the relationships that mattered the most
to me. Then I thought about all of the things that I had wanted to do as a young man that I hadn’t been
doing. Through five years of burying myself in books while in graduate school and eight years of
chasing oilfield work wherever it took me, I had lost sight of what mattered most.
As a young man, I had been determined to make the world a better place. I had been involved in causes
that mattered to me. I had protested. I had volunteered. I had donated. That had been what lead me to
graduate school in the first place!
But for more than a decade, I had been focused on just one thing. First the doing and then the undoing
of a single bad decision.
I hit the “Send” button. I sat back in my chair and I thought to myself . . . “Now what?”
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How I Write
Contact and Communication Policies
As we work together, it is important that we have fast and easy communication. During our project, I am
available Monday through Friday, from 9 a.m. to 4 p.m. EST. By far, the best way to reach me is through
email at steven@raffwrites.com.

Discussing the Project and Questionnaire
To get started with a potential project, I will send you a Discovery Questionnaire. This will help both of
us clearly define the scope of the project and ensure maximum results.
I will send you a link to the Questionnaire through Google Docs (or as an MS Word file via email if you
prefer). Please return it to me as quickly as possible – for most clients that is between 1 and 3 business
days.
After I receive the Discovery Questionnaire, I review and study your answers, plus any other applicable
initial research needed. From there, I will outline a short Project Roadmap. This will save you time and
help you see that I fully understand the project. It will also be the basis for our Launch Call.
Between 3 and 10 business days after I receive the Discovery Questionnaire responses, we will schedule
a 20-minute Launch Call. During this call, we will discuss the Project Roadmap. I will listen to any
additional directions and insights you have on the project.
Following that call, I will draft and send you an Agreement. If your legal team has an Agreement, we can
use that.

Investment & Getting Started
The Agreement will contain all the specifics on what exactly I will deliver, including project deadlines. It
will also list your investment for the project and terms of payment. (Note: I require 50% of the project
total to begin. Most of my clients prefer to pay by direct bank transfer. I also accept payment via PayPal).
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Research
My research process is very comprehensive. I begin with a complete review of your website and any other
materials you send me. From there, I will research the market, including your competitors. In some cases,
I will ask to visit with your customer service team, past clients/customers, and different department
heads.
As needed, I will reach out to you for additional details, product samples, and other resources.
You can be confident that I’ll quickly and effectively understand your product, your voice, and your
customer’s core emotional drivers.

Collaboration
As we work on this project together, communication is critical. Some of my clients are very busy and
prefer to hand off the project to me and review the first draft, with very little communication in between.
Others like dealing with me on an almost daily basis and prefer to be involved at just about every step of
the way.
Which are you?
Please send me an email and let me know how often you’d like to communicate and what the best way
is to reach out to you (i.e., email, phone, social media, text, etc. …).
One other point … I require that you assign me a single point of contact on your team. I will communicate
directly with that person and they will deal with your other team members as needed to obtain
information and approvals.
Finally, I strongly encourage you to become familiar with Google Docs. I do all of my writing in this word
processing tool. It allows us to track changes, comment, and collaborate in real time. It can be shared
with various team members, and the working document is always the current document – no need to
worry about sending the wrong files or things getting lost.

Review of First Drafts
Typically, you’ll receive the first draft in 10 to 14 business days, depending on the project size and scope.
When you get the first draft, please review it carefully. Also, have any applicable team members review
it. The most important thing at this stage of the game is making sure that the tone, message, and offer
are right. We’ll fine-tune during the second draft … and third draft, as needed.
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Revisions
After you review the initial draft, it is likely that you’ll want some things changed. Please note those
changes using the comment feature inside of Google Docs. You can also suggest changes using the Edit
Mode feature, which I’ll turn on when I share it with you.
I will review all of your suggested changes within 24 hours of you submitting them to me. I will make my
adjustments within 2 to 4 business days, depending on the breadth and complexity of your suggested
changes.
In all cases, I recognize that these are your customers and will defer to you as much as possible.
Sometimes, there are cases where clients make suggestions that I know will not work and will hurt
results. In those cases, you can expect me to be direct in my feedback. When clients insist on changes
that I feel will not work, I always recommend a simple A/B split test. Let the market vote.

Additional Reviews
After the first round of changes, there may be some additional fine-tuning needed. You can be confident
that I’ll gladly work with you until you are delighted with the copy. In most cases, clients will find that one
review cycle is enough. When more are needed, it is usually just one or two, and the process goes quickly.
Typically, we can get to a final copy within 1 to 3 business days.

Final Approval
Once all revisions are done, I will submit a final draft to you. At this point, you approve the copy by
sending me an email stating that everything is ready for distribution.
Once I receive this final approval from you, I will invoice you the remaining 50% of the project investment.
The invoice is due upon receipt. I will make every effort to be prompt in responding to your requests and
assume that, as a professional, you will do the same with my invoices.
In most cases the final copy is sent to a designer for formatting. I strongly encourage you to send me a
PDF of the final version. I will double-check that any graphical elements added by your design team
enhance the copy and make it more effective.
If I see something that is distracting and may hurt your response rates, I’ll be direct in letting you know.
If requested, I’m happy to work with your design team to make any changes needed to make the end
version as effective as possible.
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Follow Up Consultation & Transition to New Projects
Once the project is done, I provide all of my clients with a complementary follow-up consultation. We
spend a few minutes on the phone and discuss what went well and where improvements can be made.
We review the Discovery Questionnaire and discuss additional ways to uncover new profits. Where
appropriate, we map out a new project to ensure that you continue to have excellent copy that meets
your goals and grows your business.
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Schedule of Estimated Investment
Service Description
Fundraising Letter
Fundraising Package
- House File
- Acquisition
Renewal Series
Blanket Renewal Insert
Video
- Fundraising Letter
- Cause/Result
Landing Page
Microsite
Website
- Home Page
- Other Pages
Email
- Long Copy
- Short Copy
- Autoresponder (series)
Brochure
Site Audits
Social Media
- Set Up
- Post/Monitor/Manage
Case Studies/Testimonials
White Paper
Copy Critique
Marketing Strategy &
Planning

Estimated Investment
$1,500 - $5,000
$2,500 - $5,000
$2,500 - $5,000
$1,500 - $2,500/Letter
$2,500 - $3,500
$1,500 - $5,000
$1,250 - $2,500
$950 - $3,000
$3,000 - $7,000
$1,500 - $3,500
$750 - $1,250
$750 - $3,500
$250 - $2,000
$150 - $1,000/email
$750 - $1,500
$1,000 -$2,500
$500/Network
$1,000/Month (1-2 hrs./day, 5
days/wk.)
$1,200 - $2,000
$2,000 - $7,500
$400 - $1,200
$100 - $150/Hour

Note: The above fee schedule is a rough guideline, not a quotation. Each project will be estimated and
quoted on an individual basis.
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Writing Samples - Copywriting
Long Copy Sales Letter

Does Your Dog Treat Do Enough?
Mass Produced Dog Treats May Actually Do More Harm Than Good:
But Even “All-Natural” and “Organic” Treats Are Missing Out On
Opportunities To Make A Difference!
Mass Produced Dog Treats Aren’t Giving You – Or Your Dog – What You Need!
The #1 Reason to Say ‘No Thanks!’ to Mass Produced Dog Treats: Sometimes what you don’t know
can hurt you! This is definitely the case with the products that we buy – especially the ones we choose
to feed ourselves and our loved ones. This includes your furry friends.
What you need more than anything, is information . . . We all try to make the right choices when we
are shopping for the food that we feed our families. Sadly, when it comes to pet food and treats, the
Ingredient List and Nutrition Information Doesn’t Tell the Whole Story.
They simply don’t do enough to let you know what goes into the treats that go into your dog. It’s vital
to know where those ingredients are sourced. Just in the last year or so, ingredients sourced from China
have led to pet food recalls after dogs got seriously ill. At the same time, corn sourced right here in the
USA contributed to a wave of skin allergies when storage practices allowed it to become infested with
mites.
You never know what you’re getting when you buy your furry friends cheap, mass-produced dog treats.
Even if the ingredients seem okay – where they’re sourced and how they’re handled can introduce
unnecessary risks to your dog’s health.

But “All-Natural” and “Organic” Dog Treats Are Okay, Right?
Even when the label says “All-Natural” or “Organic” that doesn’t mean that you’re getting
everything you paid for . . . or avoiding everything you need to: When we choose dog treats that are
advertised as being “all-natural” or “organic”, we feel good because we assume that means we made a
healthy choice. Unfortunately, the marketing and advertising folks who work for big corporations know
that’s how it works. They do whatever they have to – and nothing more – to get those labels on their
products.
When a dog treat is labeled “all-natural” or “organic” it can still contain protein sources that passed
through industrial feedlots and slaughterhouses. It can still contain plant-based ingredients that were
shipped from who-knows-where or stored carelessly in mass quantities. These cost saving practices are
points in the process where bad things can happen.
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A dog treat with a farm-to-table philosophy gives you what you think you’re getting when you choose
“all-natural” or “organic” dog treats. Here’s how . . .

1. When it comes to your dog’s health . . . the details matter: All dog treats combine proteins, starches,
fiber, and nutrients. Mass-produced dog treats use the cheapest ingredients. They use chemicals to
process and preserve them. They do the bare minimum allowed by law and offer it to you and your furry
friend.
Even “all-natural” and “organic” labels don’t guarantee that you’re getting what you pay for. Factory
farms do what they need to do to get certified as “all-natural” or “organic” but they’re still going to do
everything they can to cut costs and cut corners . . . even when it comes at the expense of you and your
pet.
A farm-to-table philosophy looks at the whole process – from how ingredients are grown, to how they
are handled and transported, to the processing, packaging, and shipping. It’s a philosophy that delivers
what you expect . . . and what you deserve!

2. You can’t put a price on Peace of Mind: You love your dog and your dog loves treats . . . so giving your
furry friend a reward makes them and you feel good. The treats you choose should never turn these
happy moments into sad or angry memories.
When you choose mass-produced dog treats, you’re rolling the dice. You simply don’t have enough
information about what is in them to feel confident that your treats aren’t doing your dog more harm
than good. When you choose pricier, high-end dog treats with “all-natural” or “organic” on the label, you
think that you’re getting the best of what’s around.
Only a farm-to-table philosophy puts the same care into making your dog’s treats that you would if you
made them at home. It makes sure that every step in the process meets the same high standard so that
you can relax and enjoy the time you spend with your furry friend. You’ll know that your treats aren’t just
making your dog happy . . . they’re making them healthier too!

3. We’re judged by the company we keep: Maybe you never thought about it this way before, but when
you purchase a product, you’re giving that product and the company that makes it your endorsement.
You’re saying that you’re okay with what they offer you, how they treat you, and how they treat
everyone and everything else in the world.
When you do think about it that way . . . do you want to keep giving your money to big corporations that
cut corners to maximize profits even when it comes at your expense? Do you want to support companies
that hide the facts behind labels and slogans?
Choosing a farm-to-table philosophy means that you are choosing to support businesses that do it right .
. . for the right reasons. Wouldn’t you rather spend your money on products that come from businesses
that care about you, your family, and your furry friends? You shouldn’t expect anything less!

4. Benefits beyond your own back yard: The big corporations behind mass-produced dog treats put profit
first. If they can buy ingredients from half-way around the world and ship them in cheaper than they get
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them close by . . . they do. If their profit margins are better when they use less environmentally friendly
production methods, product packaging, or shipping options . . . they do.
Only a farm-to-table philosophy cares as much about the planet that we all share as it does about the
people it serves and the products it provides. Shouldn’t the businesses you support care if you have clean
air to breathe and water to drink? Should they care as much about a sustainable future as they do about
your dollars today? We think they should . . . we do!

Finally! Farm-to-Table for Your Furry Friends!!
Furry Friends Natural Products Introduces the First Farm-To-Table Dog Treat
Puptastic Naturals: Farm-to-Fido Has Arrived
We call it Farm-to-Fido and we GUARANTEE that you and your pet will feel fantastic!
Try a 32 oz. Box of Any Flavor and We’ll Throw in A 20 oz. Sampler so You Can Try All Five Flavors
FREE!
It’s a Fantastic Feeling
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Email (Lead Magnet)
Subject Line: Is Your Brand of Dog Treats on This List?

Body:
Did you know that at least six brands of pet food or treats have been recalled in the past two months for
high or potentially high levels of vitamin D? These are all brand names that you would recognize. They
may even be brands that you have in your home!
Click Here to Get an Instant Download of the Most Recent FDA Recall List
But knowing which brands have been recalled is only half the battle . . . what if you’ve already given
your dog a treat that is on the list? Or, what if the treat you just gave your dog isn’t on the list yet!
Do you know the signs and symptoms of Vitamin D poisoning in dogs?
Who has time to check the FDA website every day? To research every cause for a recall?
Let us help you out.
When you click on the link to get your free, instant download of the most recent FDA recall list, you’ll
get the opportunity to sign-up for our free newsletter.
We send out urgent notices every time there is a change to the recall list. We do the research for you so
that you will know what to look for even if your brand isn’t on the list. And, every two weeks you’ll get
the latest on our Furry Friends community, our charity partners and other areas of interest to concerned
pet owners.
If you’re like my husband Jacob and me, you consider your furry friends to be family members and the
thought that you might feed them something that makes them sick is enough to keep you awake at
night.
We want to make it easier for you to stay on top of the latest news so that you can sleep soundly.
Take Me to My Free Download: FDA Recall List
We look forward to seeing you. We’re always happy to have new folks join our community. We truly
believe that by working together we can make it more convenient and more affordable to make choices
that protect our loved ones today and make things better for everyone in the future.
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Email (Act Now)
Subject Line:
Teresa, We Can’t See This Through Without You!
Email Body:
Teresa,
I’m sure you’ve heard about it on the news. Last weekend the police raided a local home and rescued 37
dogs from a dogfighting operation. It was the largest operation that ever seen in this part of the
country!
Thanks to generous donations from friends like you, Peninsula Animal Rescue was able to answer the
call when it came.
-

Without you . . . Our crisis response team wouldn’t have had what

they needed to assist law enforcement at the scene!
-

Without you . . . We wouldn’t have been able to get the victims the

immediate veterinary care they needed!
-

Without you . . . We wouldn’t have clean comfortable spaces, enough
healthy food, or the toys and treats to bring a little joy and comfort
into their lives!

It’s because of the donors and volunteers who support the mission of Peninsula Animal Rescue that life
is getting a little better every day for these poor pooches.
But getting them out of immediate danger was just the first step on a long road . . .
Now the focus has to shift to two equally important goals!
-

We need to give each of these dogs the care and support they need
to make the most of their second chance!

-

We need to make sure that their abusers pay for their crimes!

The staff and volunteers here at Peninsula Animal Rescue are ready to see this thing through until all
the work is done . . . but we’re relying on heroes like you to make that happen.

DONATE
NOW
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By donating to the emergency fund that we’ve set up for the victims, you’ll be guaranteeing that
Peninsula Animal Rescue can work with prosecutors as they work to make sure this criminal abuse ends
in justice!
By donating to the emergency fund that we’ve set up for the victims, you’ll be guaranteeing that
Peninsula Animal Rescue has the necessary resources to work with our volunteers, local vets, and foster
families until each of the victims is happily hounding around their fur-ever home!
Did you know:
-

Your donation of $25 will feed a dog for over a month?
Your donation of $35 will cover a follow-up visit to the vet?
Your donation of $50 will fund toys and treats for the whole crew?
Your donation of $100 will provide a month’s food to four foster families?

We’re like you . . . we think every dog deserves a happy, comfortable life with humans to love and be
loved by.
Won’t you help us make sure that these victims have every chance to make the most of their second
chance?

Donate
Now

Thanks in advance!

Molly Nester
Executive Director
Peninsula Animal Rescue

P.S. If you’re able to support our newest guests in other ways we would welcome the help! If you bring
clean blankets, towels, or food donations to the shelter, one of our volunteers will be happy to
introduce you to the crew!
P.P.S. This is possibly the most important work that we have ever done here at Peninsula Animal
Rescue. We all want you to know how much we appreciate the opportunity that you’ve given us to
answer the call.
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Lift Note
From the Desk Of – Sue Karovski, DVM

KAROVSKI VETERINARY ASSOCIATES – GRAYSLAKE, IL

To Whom It May Concern
RE: Recent Spike in Vitamin D Poisonings in Dogs

Friday, February 15, 2019

Greetings,
I’m writing to you today at the request of Jacob and Laurie Wilson at Furry Friends Natural Pet
Products, Inc.
I have been a customer of their business for nearly thirty years. In the spirit of full disclosure, I am a big
fan and advocate of their new Farm-to-Fido Philosophy. I even feature their products in the waiting
room of my clinic.
The other day while visiting with Jacob and Laurie, we ended up on the topic of the recent upswing in
FDA recalls on dog food and treats for elevated levels of Vitamin D. I mentioned the corresponding
surge in cases that I and other veterinarians are seeing of Vitamin D poisoning.
Jacob asked if I would be willing to put together a note warning his customers of the signs, symptoms,
treatments, and long-term effects of Vitamin D poisoning so that he and Laurie could educate their
community.
To begin, you should all be aware that the FDA has issued recall notices for at least six major national
brands of dog food and dog treats for elevated levels of Vitamin D in just the last two months.
If you have purchased any of these brands – you should monitor your pets for the signs and symptoms
associated with Vitamin D poisoning. It is important to know these signs and symptoms because in
addition to tainted food and treats, accidental ingestion of rodenticides can lead to this outcome in
dogs. Regardless of the cause, when your pet exhibits these symptoms, seeking treatment is urgent and
time is of the essence.
If your dog has been exposed to excessive levels of Vitamin D, they will exhibit some or all of the
following symptoms: Depression, Weakness, Appetite Loss; leading to vomiting, increased thirst and
elevated urination combined with constipation and dehydration. As the crisis escalates you may
observe blood in the stool, difficulty breathing, and decelerating pulse.
It is important that you act quickly.
(over please)
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From the Desk Of – Sue Karovski, DVM

KAROVSKI VETERINARY ASSOCIATES – GRAYSLAKE, IL

Often, when the cause of Vitamin D poisoning is accidental exposure, it is possible to begin treatment
within the first 6 hours. In these cases, decontamination of the GI tract is often sufficient to address all
issues.
However, when the cause of Vitamin D poisoning is elevated levels in treats or food, it is most often the
case that the exposure and build up occur over extended periods of time. Because the onset of
symptoms is gradual and the contamination has spread through the animal’s entire system, additional
measures are called for.
I cannot stress the importance of protecting your dog from exposure to excessive levels of Vitamin D
enough.
Eliminate the risk of exposure through tainted pet products by choosing the supplier of your dog’s food
and treats carefully.

Warmest Regards,

Sue Karovski, DVM
Managing Partner
Karovski Veterinary Associates
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Writing Samples - Content
Online Article
What Is This Americana Thing Anyway?

Nailing down the ten songs that brought me into “this Americana thing” was more of a challenge than I
anticipated. Very early on, I realized that the reason I was fretting about getting the ten songs "right" is
that the music means so much to me. It wasn't long after that when I remembered that the music
means just as much to each of you. As if I needed the added pressure.
I was blessed to grow up in a household that put music on a pedestal. It wasn’t uncommon for there to
be four different albums playing under our roof at the same time, or for the Old Man’s big console
system to share our tastes with the rest of the block. By the time I started to venture out into the world
on my own, there were two things about how I listened to and appreciated music that helped me filter
all of the music that I would discover on my own. There was an innate distrust of ‘popularity’ as a reason
for listening to a band: that had been engraved onto my subconscious by my family. And, there was an
almost unyielding curiosity. I wanted to hear everything I hadn’t already heard . . . at least once.
So, how does this help with the matters at hand? How does any of this answer the question, what is
Americana? Or, for that matter, how does this explain my particular love for it?
For starters, I should confess that I am in the cast-a-wide-net camp when it comes to describing what
Americana is or isn’t. To me, it is a term that relates more to an attitude than a sound. It has to do with
how artists regard the history and tradition of popular and folk music. It has to do with how they
approach their craft and how they regard their audiences. If I had to pick a single term to identify that
attitude it would be “respect”. When artists respect the tradition, the material, themselves and their
audiences . . . you get Americana music. When they worry about inventing something new, or major
label deals, or the number of downloads a song gets . . . you get . . . something else.
The ten songs that I put on my list reflect that broad definition. What they all have in common is that
they jumped out at me as I started thinking about the music that I listened to with my family and friends
while I was growing up. These ones are tougher than the rest: they're the ones that wouldn't be stuffed
back into the Pandora's box that I opened. They're like the "listening lessons" that I immediately
remembered having taken as soon as my thoughts turned that way. They're the keys that opened up
the doors to all of the great stuff we follow here. They’re the training wheels for my Americana ears.

1.

Hearing the ‘American Beauty’ album while riding around with my Old Man as a kid is my earliest
recollection of hearing music and thinking “Wow . . . that’s different!”
Grateful Dead – Friend of the Devil https://www.youtube.com/watch?v=b9SKxL9CnW0

2.

The Band was another mainstay of the in-car rotation when I was still a wee one.
The Band – The Weight https://www.youtube.com/watch?v=FFqb1I-hiHE
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-

3.

4.
-

5.
-

6.
7.
-

8.
-

9.

All of my exposure to classic country music came from riding around with my Grandfathers. Willie,
Waylon, Merle, and Johnny came at me on weekday mornings while riding to school and on the
weekends when we'd head out looking for some mischief to get into.
Johnny Cash – Folsom Prison Blues https://www.youtube.com/watch?v=bDktBZzQIiU

When I was in middle school, one of my Aunts moved to Louisiana. The Red Stick Ramblers, C. J. Chenier,
and Buckwheat Zydeco showed up in my life . . . better lucky than good, as they say.
Buckwheat Zydeco – Hey Joe https://www.youtube.com/watch?v=wviu3L8h1Jg
Around that same time, my parents went to see Tom Petty and the Heartbreakers in concert. The Del
Fuegos and Chris Whitley were the opening acts on that tour. Instead of T-shirts, they brought us home
the ‘Living With the Law’ CD.
Chris Whitley – Living With the Law https://www.youtube.com/watch?v=O-t2h5qeEo4
Yeah, I know, the Pogues seem like a stretch, even with my broad definition of Americana. They were
another favorite of my Dad’s . . . and eventually became a favorite of us all. But, only after Mom thought
we were old enough to handle some of Shane’s grittier musings.
The Pogues – Dirty Old Town https://www.youtube.com/watch?v=s11BuatTuXk
We definitely had a ‘Stones vs. Beatles’ divide in our house . . . with Mom and my sister on one side and
Dad and I on the other. It was more of a friendly rivalry between the Pogues and the Waterboys.
The Waterboys – Fisherman’s Blues https://www.youtube.com/watch?v=a4UQJwd3awQ
Warren occupied a special place in our house. I still remember calling my sister when I got the news of his
passing. I’m pretty sure we were both tearing up by the time we hung up the phone. His last few albums
have the sound and feel that we all tend to associate with Americana music, but this one from his early
years captures the punk-meets-country vibe as well as anything else out there.
Warren Zevon – Play It All Night Long https://www.youtube.com/watch?v=akSu1O4e9i4
I played bass guitar in bands while I was in high school. Not long after I went away to college, I started
going to pickin' sessions that were held in the garage of one of my older friends from high school. His Dad
was (and is) an absolute master on anything with strings. The evenings spent in that garage introduced
me to a lot of music and even inspired me to get serious about the six-string for the first time. But the
best thing, by far, that came out of those sessions was an introduction to John Prine.
John Prine – Paradise https://www.youtube.com/watch?v=efa6zlDQ1kc

-

I had always been a fan of Steve Earle’s music. When an unauthorized biography on him came out in
2002, I gobbled it up. Steve Earle turned me on to Townes . . .
10. Townes Van Zandt – To Live is to Fly https://www.youtube.com/watch?v=eEdgdCiGmDk

Well . . . there they are. I went through school as the chubby kid with odd tastes; these songs propped
me up until the growth spurt could get there. I emerged mostly unscathed and armed with a strong
sense of what I did and didn’t like to hear. By the time I ran into the Drive-by Truckers, the Old 97’s,
Wilco, Son Volt, Lucero and all of the rest: I had already worked up an appetite for what they were
serving up. The best part is that I’m still hungry for more and there’s no end in sight . . . today, I think I’ll
have some Sarah Shook and the Disarmers with a bit of Joshua T. Pearson for dessert.
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Academic Journal Article
"Yes We Can": Rhizomic Rhetorical Agency in Hyper-Modern Campaign Ecologies
Kephart, John M., III, Rafferty, Steven F., Argumentation and Advocacy
"YES WE CAN: RHIZOMIC RHETORICAL AGENCY IN HYPER-MODERN CAMPAIGN ECOLOGIES
On March 31, 2009, President Barack Obama gave an address on what would have been the 82nd
birthday of Cesar Chavez, reminding Americans of the labor leader's dedication to fair treatment, fair
wages, and to bettering the lives of all workers. In that address, President Obama made reference to
the rallying cry established by Chavez, "!Si, se puede!"--which translates as "Yes, We Can!"-saying that
it was "more than a slogan, it was an expression of hope." The President concluded by noting that
Chavez "taught us that a single voice could change our country, and that together, we could make
America a stronger, more just, and more prosperous nation" (Obama, 2009). The phrase "Si se puede"
has special resonance for President Obama as "Yes We Can" was a central trope in his bid for the
presidency. (1) The choice of Chavez's slogan was likely not a coincidence.
Marshall Ganz, Obama's field organizer for the campaign, worked closely with Chavez and the United
Farm Workers for 16 years. Further, "Si se puede" is a phrase that has special resonance with farm
workers, union workers, and Latino voters, traditionally Democratic voters whose support Obama
needed to garner in order to secure his party's nomination for the presidency. His description of
Chavez's activism very much mirrored his own campaign discourse of hope, optimism, and the power of
individual citizens to unite in community. Throughout his campaign Obama situated himself in
narratives of America's hope and recovery alongside "average voters," articulating his own story of
perseverance and success with that of the American Dream, and his election as the means to salvage
that dream for contemporary citizens (Hollihan, in press).
The slogan "Yes We Can" was effective in mobilizing voting audiences, as demonstrated by its viral and
resounding effect, from the chants of supporters to the bumper stickers on their cars. It even spawned a
Grammy award winning music video by Black Eyed Peas front-man Will.i.am. Since the election, the
phrase has penetrated even further into popular culture, appearing in television commercials and radio
ads looking to capitalize on the massive popular support for the nation's 44th President. But this wasn't
always the case. How did a rallying cry for Chavez's United Farm Workers movement become the
watchword of the Obama campaign? How did a phrase that appeared on campaign posters in field
offices find its way into debate responses, car bumpers, and the address recognizing the victory of the
nation's first African American President?
This essay traces the emergence and development of the "Yes We Can" slogan and details its evolution
as a primary argumentative trope in the 2008 election from the early stages of the Democratic
presidential primary through the general election and Obama's victory. The essay examines a portion of
the discourse surrounding the New Hampshire Democratic debates, Obama's concession speech after
the New Hampshire primary, and the subsequent production of Will.i.am's music video. The troping of
"Yes We Can" provides a critical case study of hyper-modern campaign rhetoric, and the trajectory of
argument in a postmodern campaign context. Through the appropriation and re-appropriation of
campaign themes, statements, and controversies, the formal presentation of the arguments and their
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content converge in various ways in a struggle to delineate and control the rhetorical spaces of "true"
and/or "realistic" change, the old guard of traditional politics, and the possibilities and promises of
citizen activism. The interaction of multiple texts in political and popular cultures combined to create
multiple meanings alternately taken up, contested, and abandoned by the candidates and their
supporters. This set of texts is located for analysis because it is in them that "Yes We Can" is figured as a
central element of Obama's campaign. …

